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Chnmcak npeaMera Koje HACTABHHK AP:KH V Tekyhoj IIKoJICcKoj roauHn

P.b. | Ha3muB mpeamera BpCTa CTy/ja

1. CrpaTerujcku MapKEeTHHT U MEHaIMEHT CrienyjanucTuuke CTpPyKOBHE CTYAU]E
2. HcTpaxkuBame TPHKHUIITA U KOHKYPEHIIH]je CrienyjanucTuuke CTpPYKOBHE CTY/AMje
3. KomyHHKaIHje U OHOCH ca jaBHOLINY CrienujaqucTiIKe CTPYKOBHE CTYIH]E
4, MapkeTHHT MEHaIMEHT yClyra CrienyjanucTuuke CTpPYKOBHE CTY/AMje
5. ATCHIIN]CKO MOCIOBAHE OCHOBHE CTPYKOBHE CTY/IH]C

6. OcHOBe MapKeTHHTa OCHOBHE CTPYKOBHE CTyAHj€

7. Mapxketunr UC OCHOBHE CTPYKOBHE CTYIHjC

8. IMocnoBHE KOMYHHKAIIH]E OCHOBHE CTPYKOBHE CTY/IH]C

'YxymHO ontepeheme HacTaBHUKA (Ha CTICIH]aTACTUYKIM U OCHOBHUM CTPYKOBHHM cTyamjama) = 11,25
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