
Trade	s how
a	large	expos ition	to	promote	awarenes s 	and	s ales 	ofes pecial ly	new

products 	within	an	indus try

Trade	exhibition
a	public	event	where	bus ines s es 	and	otherorganiz ations 	s how	their
products 	and	s ervices 	s o	that	people	from	othercompanies 	can	look	at

them	and	decide	whether	to	buy	them

Trade	fair
alarge	event	at	which	companies 	s how	and	s ell 	their	products 	and	try

to	increas etheir	bus ines s

Dis play
put	(s omething)	in	a	prominent	place	in	order	that	it	may	readily	be

s een.

Brochure
atype	of	small 	magaz ine	that	contains 	pictures 	and	information	on	a

product	or	acompany

Stand
a	rack,	bas e,	or	piece	of	furniture	for	holding,	s upporting,	or

dis playing	s omething

Exhibito	r
a	pers on	who	dis plays 	works 	of	art	or	other	items 	of	interes t	at	an

exhibition.

Stand	s taffer an	employee	at	the	s tand	at	the	trade	fair
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World-clas s 	event ranking	among	the	world' s 	bes t;	outs tanding	event

Info-counter
alevel	s urface	(s uch	as 	a	table,	s helf	or	dis play	cas e)	over	which

trans actions are	conducted	or	food	is 	s erved	or	on	which	goods 	are
dis played	or	work	is conducted

Fas cia	panel the	s ign	above	the	window	of	a	s hop,	where	the	s hop' s name	is 	written

Front	glas s 	panel
thefront	of	the	s tand,	which	is 	mos tly	s tuck	pos ters ,	the	logo	of	the

company

Rotating	l ightbox	cube	with	logo
abox	that	is 	high	above	the	s tand,on	al l 	four	s ides 	there	is 	a	logo	to

s eepeople

Back/s ide	walls walls 	that	s eparate	s tands

Make	an	offer
toas k	s omeone	if	they	would	l ike	to	have	s omething	or	i f	they	would	l ike

you	todo	s omething

Counter-offer
as ituation	in	which	a	company	or	organiz ation	offers 	an	employee	more
money	or	abetter	job	in	order,	for	example,	to	try	to	prevent	them	moving
to	anothercompany	or	organiz ation	where	they	have	been	offered	a	job
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Reject	an	offer to	refus e	to	accept,	us e,	or	believe	s omething	ors omeone

As k	for	a	conces s ion
you	as k	another	part	to	agree	to	let	you	do	or	have	s omething,	es pecial ly

in	order	to	end	an	argument	or	confl ict

Make	a	small 	talk
convers ation	about	things 	that	are	not	important,	often	between	people

who	do	not	know	each	other	well

s ales 	lead
is 	the	identification	data	gathered	from	a	pros pective	buyer	of	a

product	or	s ervice

deal	with	the	cus tomer to	take	the	neces s ary	action	to	convince	the	vis itor	to	buy	the	product

Overcome	objection to	remain	s teady	in	a	s ituation	when	s omeone	complains

Get	a	firm	commitment	to to	get	the	firm	promis e	from	the	vis itor	for	buying	the	product

Gather	cus tomer	data

Cus tomer	data	is 	information	held	on	fi le	about	cus tomers 	by	a	s tore	or
other	bus ines s ,	us ually	including	names ,	contact	detai ls ,	and	buying
habits .The	loyalty	card	helps 	the	company	gather	cus tomer	data,	s uch

as 	individual	preferences 	and	s pending	patterns
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Generate	interes t	in	your	product	or	s ervice to	make	the	cus tomers 	create	the	interes t	for	your	products 	or	s ervices
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