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Search techniques
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Cos t effective

Social networking site

Communities of practice

Online questionnaires

mean you are using the Internet, opening webpages, visiting websites,
reading in some forums, chatting

gather data and informations from industry associations, periodicals
and government agencies

is agroup of people with common interests, and who us e the Internet
tools and spaces (e.g., blogs, websites, and email) to communicate,
create something together, and pursue common interests over time

is gularly updated website or web page, typically one run by an
individual or small group, that is written in an informal or
convers ational style

effective or productive in relation toits cost

awebsite that is designed to help people communicate and s hare
information, photographs, etc.with a group

is agroup of people who share a concern or a passion for something
they do, and learn how to do it better as they interact regularly

is aweb-based survey that companies and other organizations can use
to both deliver information to and collect information from their
customers or another target audience
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is amethodology of strategies, techniques and tactics used toincrease :
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1 placement in the search results page of a search engine
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L . . a customer must pay arecurring price at regular intervals for access
Charges subscriptions for premium services .
toaproduct or service
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Interactive features

Viral marketing

Buzz marketing

Traditional advertising media

is avariant of online marketing in which high-quality content is
distributed viaregular advertising channels

is the demographic of people most likely to be interested in your
product orservice

Electronicmessage boards forasynchronous communication, also
commonly referred to as Web forums, message boards, discussion
boards, discussiongroups and bulletin boards

helps you find the best price, latest products, and online shopping
deals

websites allow users tochange the way the website displays, play
games, interact with friends online, and perform a host of tasks. This
includes: Online transactions. Features, such as live chat, pop-up and
help screens enables context-s ensitive,user-friendly help

is any marketing technique that induces websites or users topass on
amarketing message to other sites or users, creating a potentially
exponential growth in the message's visibility and effect

is aviral marketing technique that is focus ed on maximizing the word-

of-mouth potential of a particular campaign or product, whether that is

through convers ations among consumers 'family and friends or larger
scale discussions on social media platforms

generally excludes digital media. Print advertising is one of the most
traditional methods of advertising
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is atype of business model that has both online and off line operations,
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Click d t. ick d clicks sit

: icks and mortar/bricks and clicks sites which typically include a website and a physical store
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is apiece of e-commerce s oftware on a web server that allows visitors to

Shopping cart programm
pping prog an Internet site toselect items for eventual purchase
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1 . 1 the collective exis tence of a company or individual that can be found 1
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1 1 online via an online s earch 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
r----"--°-°"°T°"°T°"T-TTTTTTTTTTTTTTITETEEEETEEIEEEEEET AT I
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
1 Online retailers 1 Abusiness or person that sells goods tothe consumer online 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
r~---""--°-°"T°TTTTTTTTTTETETTTEETETEEEEEEEEE AR T I T AT i
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
! Transaction costs 1 are expenses incurred when buying or selling a good or service !
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
r----"--°-°-°T°"°T°TT-TTTTTTTTTTTTTTTETEEEETEEIEEEEEIETETT i
1 1 1
1 1 1
1 1 1
1 1 1
1 1 1
! . 1 refers toprotective digital privacy measures that are applied to prevent !
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1 A securet socket layer (SSL)
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A paymant gateway

Search engine/bargin finder
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1 Shopping basket/cart
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Check out button

Log in

Log out

Sign up

is the standards ecurity technology for establishing an encrypted link
between a web server and a browser. This link ensures that all data
passed between the web server and brows ers remain private and
integral

is amerchant service provided by an e-commerce application s ervice
provider that authorizes credit card or direct payments processing for
e-businesses, online retailers, bricks and clicks, or traditional brick
and mortar.

is aservice that allows Internet users tosearch for content via the
World Wide Web

is the interface between a company's Web site and its deeper
infrastructure,allowing consumers to s elect merchandis e; review what
they have s elected; make neces s ary modifications or additions; and
purchase the merchandise

quickly buy the productthey're viewing. They skip the cart and
complete their payment with the checkout method displayed on the
button

When someone logs in or logs on, or logs into a computer system, they
start using the system, usually by typing their name oridentity code
and a pas sword

When someone whois using a computer system logs out or logs off,
they finish using the system by typing a particular command

to register; to create an account
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singing up to some website, give information about you: name, adress,
payment details and when itis all complited you have access to website
and may buy s omething etc.

an electronic equivalent of a wallet for online shipping, holds credit
cards data and passwords for logging in website

companies whos e activity is centred on the internet

alsoknown as e-biz, is the exchange of products, services or
information (e-commerce) between businesses, rather than between
businesses and consumers

abusiness thad deals directly with consumers
refers to the transactions conducted directly between a company and
consumers who are the end-users of its products or services

consumer to consumer, is abusiness model whereby cus tomers can
trade with each other, typically, in the online environment
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