
Go	online
mean	you	are	us ing	the	Internet,	opening	webpages ,	vis iting	webs ites ,

reading	in	s ome	forums ,	chatting

Search	techniques
gather	data	and	informations from	indus try	as s ociations ,	periodicals

and	government	agencies

Online	communities
is 	a	group	of	people	with	common	interes ts ,	and	who	us e	the	Internet
tools 	and	s paces 	(e.g.,	blogs ,	webs ites ,	and	email)	to	communicate,
create	s omething	together,	and	purs ue	common	interes ts 	over	time

Blog
is 	gularly	updated	webs ite	or	web	page,	typically	one	run	by	an
individual	or	small 	group,	that	is 	written	in	an	informal	or

convers ational	s tyle

Cos t	effective effective	or	productive	in	relation	to	its 	cos t

Social 	networking	s ite
a	webs ite	that	is 	des igned	to	help	people	communicate	and	s hare

information,	photographs ,	etc.with	a	group

Communities 	of	practice
is 	a	group	of	people	who	s hare	a	concern	or	a	pas s ion	for	s omething

they	do,	and	learn	how	to	do	it	better	as 	they	interact	regularly

Online	ques tionnaires
is 	a	web-bas ed	s urvey	that	companies 	and	other	organiz ations 	can	us e

to	both	deliver	information	to	and	collect	information	from	their
cus tomers 	or	another	target	audience
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Search	engine	optimiz ation
is 	a	methodology	of	s trategies ,	techniques 	and	tactics 	us ed	to	increas e

the	amount	of	vis itors 	to	a	webs ite	by	obtaining	a	high-ranking
placement	in	the	s earch	res ults 	page	of	a	s earch	engine

Sticknes s
is 	anything	about	a	Web	s ite	that	encourages 	a	vis itor	to	s tay	longer.	A
Web	s ite	is 	s ticky	i f	a	vis itor	tends 	to	s tay	for	a	long	time	and	to	return

Digital ly by	means 	of	digital 	or	computer	technology

Niche	markets is 	the	s ubs et	of	the	market	on	which	a	s pecific	product	is 	focus ed

Digital 	downloads is 	an	electronic	form	of	acquiring	a	document,fi le	or	s oftware	package

Streaming	media
is 	video	or	audio	content	s ent	in	compres s ed	form	over	the	Internet	and

played	immediately,	rather	than	being	s aved	to	the	hard	drive

Online	nevironment
The	computer-mediated	s pace	in	which	online	dis tance	education

occurs ,	often	as ynchronous 	and	Web-bas ed

Charges 	s ubs criptions 	for	premium	s ervices
a	cus tomer	mus t	pay	a	recurring	price	at	regular	intervals 	for	acces s

to	a	product	or	s ervice
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Content-related	advertis ing
is 	a	variant	of	online	marketing	in	which	high-quality	content	is

dis tributed	via	regular	advertis ing	channels

Target	audience
is 	the	demographic	of	people	mos t	l ikely	to	be	interes ted	in	your

product	ors ervice

Dis cus s ion	forums
Electronicmes s age	boards 	foras ynchronous 	communication,	als o
commonly	referred	to	as 	Web	forums ,	mes s age	boards ,	dis cus s ion

boards ,	dis cus s iongroups 	and	bulletin	boards

Price	comparis on	webs ites
helps 	you	find	the	bes t	price,	lates t	products ,	and	online	s hopping

deals

Interactive	features

webs ites 	al low	us ers 	to	change	the	way	the	webs ite	dis plays ,	play
games ,	interact	with	friends 	online,	and	perform	a	hos t	of	tas ks .	This
includes :	Online	trans actions .	Features ,	s uch	as 	l ive	chat,	pop-​​up	and

help	s creens 	enables 	context-s ens itive,us er-friendly	help

Viral 	marketing
is 	any	marketing	technique	that	induces 	webs ites 	or	us ers 	to	pas s 	on
a	marketing	mes s age	to	other	s ites 	or	us ers ,	creating	a	potential ly

exponential 	growth	in	the	mes s age' s 	vis ibi l i ty	and	effect

Buz z 	marketing

is 	a	viral 	marketing	technique	that	is 	focus ed	on	maximiz ing	the	word-
of-mouth	potential 	of	a	particular	campaign	or	product,	whether	that	is
through	convers ations 	among	cons umers ' family	and	friends 	or	larger

s cale	dis cus s ions 	on	s ocial 	media	platforms

Traditional	advertis ing	media
generally	excludes 	digital 	media.	Print	advertis ing	is 	one	of	the	mos t

traditional	methods 	of	advertis ing
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Clicks 	and	mortar/bricks 	and	cl icks 	s ites
is 	a	type	of	bus ines s 	model	that	has 	both	online	and	off	l ine	operations ,

which	typically	include	a	webs ite	and	a	phys ical	s tore

Online	pres ence
the	collective	exis tence	of	a	company	or	individual	that	can	be	found

online	via	an	online	s earch

Online	retai lers A	bus ines s 	or	pers on	that	s el ls 	goods 	to	the	cons umer	online

Trans action	cos ts are	expens es 	incurred	when	buying	or	s el l ing	a	good	or	s ervice

Data	s ecurity
refers 	to	protective	digital 	privacy	meas ures 	that	are	applied	to	prevent

un	authoriz ed	acces s 	to	computers ,	databas es 	and	webs ites

Online	payments
refers 	to	money	that	is 	exchanged	electronically.	Typically,	this 	involves

us e	of	computer	networks ,	the	internet	and	digital 	s tored	value
s ys tems

E-commerce
proces s 	of	buying	and	s el l ing	products 	and	s ervices 	us ing	the

internet

Shopping	cart	programm
is 	a	piece	of	e-commerce	s oftware	on	a	web	s erver	that	al lows 	vis itors 	to

an	Internet	s ite	to	s elect	items 	for	eventual	purchas e
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A	s ecuret	s ocket	layer	(SSL)

is 	the	s tandards ecurity	technology	for	es tablis hing	an	encrypted	l ink
between	a	web	s erver	and	a	brows er.	This 	l ink	ens ures 	that	al l 	data
pas s ed	between	the	web	s erver	and	brows ers 	remain	private	and

integral

A	paymant	gateway

is 	a	merchant	s ervice	provided	by	an	e-commerce	application	s ervice
provider	that	authoriz es 	credit	card	or	direct	payments 	proces s ing	for
e-bus ines s es ,	online	retai lers ,	bricks 	and	cl icks ,	or	traditional	brick

and	mortar.

Search	engine/bargin	finder
is 	a	s ervice	that	al lows 	Internet	us ers 	to	s earch	for	content	via	the

World	Wide	Web

Shopping	bas ket/cart

is 	the	interface	between	a	company' s 	Web	s ite	and	its 	deeper
infras tructure,al lowing	cons umers 	to	s elect	merchandis e;	review	what
they	have	s elected;	make	neces s ary	modifications 	or	additions ;	and

purchas e	the	merchandis e

Check	out	button
quickly	buy	the	productthey' re	viewing.	They	s kip	the	cart	and

complete	their	payment	with	the	checkout	method	dis played	on	the
button

Log	in
When	s omeone	logs 	in	or	logs 	on,	or	logs 	into	a	computer	s ys tem,	they
s tart	us ing	the	s ys tem,	us ually	by	typing	their	name	oridentity	code

and	a	pas sword

Log	out
When	s omeone	who	is 	us ing	a	computer	s ys tem	logs 	out	or	logs 	off,

they	finis h	us ing	the	s ys tem	by	typing	a	particular	command

Sign	up to	regis ter;	to	create	an	account
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Account
s inging	up	to	s ome	webs ite,	give	information	about	you:	name,	adres s ,
payment	detai ls 	and	when	it	is 	al l 	complited	you	have	acces s 	to	webs ite

and	may	buy	s omething	etc.

A	digital 	wallet
an	electronic	equivalent	of	a	wallet	for	online	s hipping,	holds 	credit

cards 	data	and	pas swords 	for	logging	in	webs ite

Dotcoms companies 	whos e	activity	is centred	on	the	internet

B2B
als o	known	as 	e-biz ,	is 	the	exchange	of	products ,	s ervices 	or

information	(	e-commerce)	between	bus ines s es ,	rather	than	between
bus ines s es 	and	cons umers

B2C
a	bus ines s 	thad	deals 	directly	with	cons umers

refers 	to	the	trans actions 	conducted	directly	between	a	company	and
cons umers 	who	are	the	end-us ers 	of	its 	products 	or	s ervices 	

C2C
cons umer	to	cons umer,	is 	a	bus ines s 	model	whereby	cus tomers 	can

trade	with	each	other,	typically,	in	the	online	environment
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