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wb npeamera

[Tpeamet yro3Haje cTyJeHTe ca MapKETHHT aKTUBHOCTUMA Nipey3eha y by yckialjuBama CONCTBEHMX OTEHIMjala ca
notpedama Tp)KUIITa MPUMEHOM OJroBapajyhux MapKeTHHT cTparervja. MapKeTHHT CTpaTervja je IEeHTpalHO IHTambe
ynpaBJamba MapkeTWHroM. Omyke y CTpaTeTHjCKOM MAapKeTHHTY HMajy IyropodyHe MOCIETUIe Ha CTPaTeTHjCKy
no3unujy mpexyseha. Jlakime, OCHOBHHM IWUb MpeIMETa je Ja yIOo3Ha CTyJeHTe ca 3HadyajeM M BpcTaMa MapKeTHHT
CTpaTerja Koje npeay3ehe npuMemyje y CBOM ITOCIOBAKY.

Hcxon npeamera

HakoH ycrenHo caBiamaHOT TpajuBa CTyIEHTH he: pasyMeTH CBpXY W caJlipikaj MApKETHHT CTpaTeTHje; OUTH YIO3HATH
ca pasIMYATHM MapKeTHHI CTparerdjama mpemyseha; cXBaTHTH 3HAa4a] MapKETHHT CTpaTeTHje y III00aNHOj TPUBPEIH;
pasyMeTH CBpXy KOHTPOJIe U PEBU3Hje MAPKETHHT aKTHBHOCTH.

Capp:xaj npeqmera

Teopujcka nacmasa: TpXXUIIHA OpHjeHTanMja npeayseha; cBpxa u caapikaj MapKETHHT CTpaTerHje; MpUMeHa MapKEeTHHT
CTpaTeruje; MapKeTHHI CTpaTeruje mnpuiarohasama noHyzae npenyseha morpebama TpkuiTa;, MapKEeTHHI CTpaTeruja
KOHKYPEHTCKa NPEJHOCT;, MAapKeTHHI CTpaTeruja pa3Boja HOBHUX IPOM3BOZA; Mapka M MAapKeTHHI CTpaTeruja;
CTpaTerujcKu NpHCTyN (OpMHpamy I€Ha; MapKeTHHI CTpaTerdja ojpkaBama W moBehama TpKUIIHOT Yyuemnha;
MapKeTHHI CTpaTernja CerMeHTaluje TPIKUILITA; MapKEeTHHI cTpaTerdja tudepeHypama NoHyAe; MapKeTHHT CTpaTertja
MTO3UIIMOHNPAaka MPOU3BOIA; MAPKETHHT CTpaTerdje y TiIo0aHO] MPUBPEIN; MAapKETHHT CTpaTerwja M OpTraHU3aIllioHa
CTpYKTYypa npeny3eha; KOHTpoJia MApKETHHI aKTUBHOCTH; PEBHU3Hja MAPKETHHI aKTHBHOCTH.

Ipaxmuuna Hacmaea: aHANM3a YCHEIIHOCTH NPHMEHE MapKeTHHI crparterdja (case study); aHaiam3a yCIEIIHOCTH
IIpUMEHe CTpaTerhja pa3Boja HOBHX Mpom3Bona (case study); aHamm3a cTpareruje Kpempama, Mepema U MOHHTOPHHTA
BpenHocTH Mapke (case study); aHanmmsa cTpaTervje MO3HIMOHMpama Npous3Boaa (case study); aHamm3a yCIEIIHOCTH
MapKeTHHT cTpaTeruja y riiobdanHoj npuspean (case study).
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Bpoj yacoBa akTuBHe HacTaBe Teopujcka HacraBa: 30 IpakTuyna nHacrasa: 30

Mertone u3Bohema HacTaBe

IMpenaBama, BexOe, Npe3eHTalWja NpUMEpa M3 MOCIOBHE IIpakce, CTyIWje ClydajeBa, H3paja W Ipe3eHTaluja
CEeMHMHApCKHX PaJoBa, NPUMEHECHN UCTPAXXUBAUKH pal.

Onena 3Hama (MakcHMaJIHH Opoj nmoena 100)

IpexucnutHe o6aBe3e IToena 3aBpIIHU UCIIHT IToena
AKTHBHOCT Y TOKY IIpeJaBamba 5 MIUCMEHN HCITUT

MpaKTUYHA HacTaBa 5 YCMEHU UCIUT 45
KOJIOKBH] yM 30 |

CEeMHMHApCKH PaJioBU 15




